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Who am I?
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ESTJ – Extraverted, Sensing, Thinking & Judging

1. E – Energetic, Engaging & Extraordinary

2. S – Smooth, Stylish & Sophisticated

3. T – Talented, Tenacious & Terrific

4. J – Jovial, Jocose & Jingoistic



Imagine a better place!
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WHY we exist…

Core 
Purpose

……to help our 
consumers to 
imagine and create 
better places and 
spaces in which to 
live and work.



Imagine a better place!
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At Dulux Group we help our consumers imagine and create better places and spaces 
in which to live and work



“If you don’t understand people you don’t understand business”

Simon Sinek
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People
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The Value chain to the consumer

Finance, HR, Safety & IT

Marketing

• Communicate the 
features & benefits

• Custodians of the 
brands

Sales & 
Customer 
service

• Selling
• Forecasting
• Merchandising
• Training & Advocacy
• Manage customers

Distribution
• Warehousing
• Forecasting
• Stock 

management
• Shipping

Manufacturing• Forecasting
• Scheduling
• Production
• Quality

Sourcing & 
Procurement

• Raw materials
• Packaging
• Ethical supply
• Manage 

suppliers

Innovation & 
Product 

development

• Consumer 
insights

• Research & 
development

• New  
technologies/ 
products

Each of us plays a role in the 
Value Chain. What’s yours?  



My personal journey
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The world is getting smaller!
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Understanding people is more important than ever!
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The world of Dulux
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Dr Blinco

Qualification:
Motivation:
Application: 
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At Dulux Group
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Marketing Professionals 

Sales Professionals 

Chemists

Call Centres



Wisecracks & Bumcracks
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Outside the normal environment
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Trade Painters

Workshops of up to 50 people



I even tried using it at home!
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The journey to enlightenment!
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"Everything that irritates us about others 
can lead us to an understanding of 
ourselves."

~ Carl Jung
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My Tips
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My Tips
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Questions?
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THANK YOU
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